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CAO Update, Development Incentives, Complete Streets Program



TA
B

 -
 A



                                CITY OF MCCLEARY

     Regular City Council Meeting and Council Workshop

                          Wednesday, October 11, 2017

ROLL CALL AND FLAG SALUTE Councilmembers Orffer, Richey, Peterson, Ator and Blankenship were in attendance.

ABSENT None.

STAFF PRESENT Present at the meeting were Todd Baun, Wendy Collins, Chief Blumer, Jon Hinton, Officer

Arnold and Dan Glenn.

PUBLIC HEARING None.

EXECUTIVE SESSION None.

MINUTES APPROVED It was moved by Councilmember Peterson, seconded by Councilmember Orffer to

approve the minutes from the meeting held on September 27, 2017.  Motion Carried 5-0.

VOUCHERS Accounts Payable checks approved were 43205 - 43235 including EFT's in the amount of

$167,658.96.

Payroll checks approved were 43307 - 43347 including EFT's in the amount of $151,362.85.

Bank reconciliation for September 2017.

It was moved by Councilmember Ator, seconded by Councilmember Peterson to approve

the vouchers. Motion Carried 5-0.

GREATER GRAYS HARBOR INC. 

PRESENTATION

Dru Garson gave a 30-minute presentation on the accomplishments of Greater Grays Harbor

Inc., over the past year.

MAYOR'S COMMENTS Mayor Schiller stated the Steering Committee met last night with Brian Cole and the

Comprehensive Plan is in full-swing. They are starting to hand out assignments for the

Committee to work on strategies. He said there is a lot of energy in this group and it's going to be

a joy working with them and to hold on tight because it's going to be a fun ride. 

Mayor Schiller reported that the power outage last Sunday was caused by an issue with the

Simpson Mill sub station, which blew and caused a power failure and damaged one of the City's

relays. The McCleary Light and Power crew and the Grays Harbor PUD did a great job getting

the power restored as quickly as possible.

PUBLIC COMMENT None.

CITY ATTORNEY REPORT Dan Glenn reported on the Lemay garbage increase that is included in the packet tonight. He

asked the Council to take note that the increase requires a 45-day notice before it can go into

affect. Council asked Todd Baun to check the increase to make sure it reflects the appropriate

CPI as stated.

DIRECTOR OF PUBLIC WORKS 

REPORT

When the City experienced the recent power outage, the City was informed of what caused the

outage, however, there was no public outlet to share this information. Todd Baun believes the

City would benefit from having a social media outlet. He said the City should start a Facebook

page. In doing so, we will need to create a social media policy. Chief Blumer has one he will

share with Mr. Baun.

POLICE CHIEF REPORT Chief Blumer asked the public and Council if they noticed the different police car that was parked

in front of City Hall. He said he has been working with the Chehalis Tribe on purchasing one of

their used police cars that they planned on selling. Instead, the Tribe donated the car to the City

of McCleary. It was an extremely generous donation to our City. Mayor Schiller and the Council

were grateful to the Chehalis Tribe for their act of generosity. The Council and residents gave the

Chehalis Tribe an applause for their substantial donation. 



DEVELOPMENT INCENTIVES Dan Glenn provided some new information on possible incentive ideas. 

ITRON MAINTENANCE 

CONTRACT RENEWAL

It was moved by Councilmember Orffer, seconded by Councilmember Blankenship to

authorize the Mayor to sign the Itron Maintenance Contract Renewal. Motion Carried 5-0.

BIAS ANNUAL CONTRACT 

RENEWAL

It was moved by Councilmember Orffer, seconded by Councilmember Ator to authorize

the Mayor to sign the BIAS annual renewal agreement for $9,919.10 and annual report

preparation for $1,500. Motion Carried 5-0.

COMPLETE STREETS 

PROGRAM

The Complete Streets Program is an incentive to encourage city governments to adopt a

complete streets policy. Jon Hinton will provide more information for the Council.

LEMAY RATE MEMO Tabled until the rate increase can be reviewed by Dan Glenn and the Council.

PUBLIC COMMENT The Council has a budget workshop tomorrow evening at 6:00 pm and Mayor Schiller invited all

who are running for elected positions to attend.

Councilmember Orffer asked Todd Baun if the sidewalk fix has started in Cedar Heights and he

said it has not. 

EXECUTIVE SESSION None.

MEETING ADJOURNED It was moved by Councilmember Ator, seconded by Councilmember Orffer to adjourn the

meeting at 7:45 pm. The next meeting will be Wednesday, October 25, 2017 at 6:30 pm.

Motion Carried 5-0.
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STAFF REPORT 

 

To: Mayor Schiller 

From: Todd Baun, Director of Public Works 

Date: October 20, 2017 

Re: Current Non-Agenda Activity 

 

     

October 8th Outage 

 

On Sunday at approximately 12:45 PM the City of McCleary experienced a large customer 

impact power outage.  

The crew was dispatched and found that a 4,000 AMP fault had impacted the 7th and 

Simpson 12KV substation. The fault was large enough to de energize the entire substation 

affecting all 3 distribution breakers which serve over half of our customers.  

Once proper procedures and line clearances were completed, at approximately 2:00 PM, 

circuits 2 and 3 were re-energized, providing power to all of our customers except for the 

Simpson Mill. 

Once all of the customers were back on line, we were informed that the Simpson Mill had 

a significant event at one of their substations, which, in turn faulted back through the City’s 

substation and lead to the power outage. 

While these events are out of our control, we apologize for any inconvenience that this 

outage may have caused our customers.   If you experience an outage outside of normal 

city business hours (M-F; 8am-4:30pm), please call the Grays Harbor Non-Emergency 

contact number at  1-360-533-8765 or 1-800-281-6944.   

 

Budget Season 

 

Budget season has started a lot of my time for the next several weeks will be getting a 

quality budget for 2018.   

 

 

 

Tab C 
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HAROLD LEMAY ENTERPRISESO INC'
4201Olympic Hwy, Aberdeen, \MA 98520

Phone 360-533-1251

October 5,2017

Mayor and Council Members
City of McCleary
100 South 3'd Street
McCleary, WA 98557

Re: Conhact for Garbage, Recyclables and Yard Waste Collection, Annual lncrease

Dear Mayor and Council Members,

The Company is requesting the garbage and recycling rates to be increased effective
January l, 2018 pursuant to item 32 of the Garbage and Curbside Recycling Conüact.

The Consumer Price Index for one year ending June 2017 has increased 2.98%.Tlne
contract allows 80% of the CPI for a2.38o/o increase in the existing rates

The contract also allows the pass through of any disposal increase. Effective January 1,

2018 the county is increasing the tþ fee at the Central Transfer Station from $96.73 to
$l0l per ton for an increase of 54.27 per ton

If you have any questions or would like to discuss the calculations, \¡/e would be happy to
meet at your convenience. I can be reached at (360) 533-8286 or
rogers@wasteconnections.com . It's always a pleasure working with you.

Your consideration is appreciated.

Sincerely,

Roger Swalander
Site Manager

Cc: Jeff Harwood, Laura Kapuscinski, Dan Schooler, Tom Rupert, Delroy Cox,



McCleary Rate Worksheet

Item l.
Residential Service

65/30 Gallon Monthly
65 Gallon Monthly

65 Gallon EOW
65 Gallon Weekly

Additional 65 Gallon (each)
90 Gallon Monthly

90 Gallon ËOW
90 Gallon Wêokly

Add¡tional 95 Gallon (each)
Return Trip

Extra Unit [can, bag, box] (30 Gallon)
Drive in Service

Item ll.
Commercial Cart,Sgrvice

ô5 Gallon EOW
65 Gallon Weekly

90 Gallon EOW
90 Gallon Weekly

Return Trip
Extra Unit [can, bag, box] (30 Gallon)

Cart roll out charge each 5 to 25 ft
For each added 25 ft

Item lll.
Permanent Commercial Contqiner Service

1 cubicyard box
One pickup per week

Each additional dump per week
Special or Additional pickup each

1.5 cubic yard box
One pickup per week

Each additional dump per week
Special or Additional pickup each

2 cubic yard box
One pickup per week

Each additional dump per week
Special or Additional pickup each

3 cubic yard box
One pickup per week

Each additional dump per week
Special or Additional pickup each

4 cubic yard box
One pickup per week

Each additional dump perweek
Special or Additional pickup each

2018

Current Gate Rate $ 96.73
New Gate Rate $ 101.00

Gate Rate lnøease $ 4.27
Per Pound lncrease 0.0021

CPI 2.98o/o

City % of CPI 80%
Adjusted CPI 0.0238

Current
Rate

s 10.74 $
$ 14.7ô $
s 20.50 $
$ 31.66 $
$ 9.48 $
$ 16.71 $
$ 28.09 $
$ 40.ô9 $
$ 13.4e $
$ 13.57 $
$ 4.38 $
$ 7.53 $

Proposed
Rate

$ 11.07
$ 15.24
$ 21.28
$ 33.00
$ 9.84
$ 17.31

$ 29.20
$ 42.53
$ 14.01

$ 13.89
$ 4.5s
$ 7.71

Adjustments

CPI Disposal Other Adj
0.26 $ 0.07
0.35 $ 0.13
0.49 $ 0.29
0.75 $ 0.58
0.23 $ 0.13
0.40 $ 0.20
0.67 $ 0.44
0.97 $ 0.87
o.32 $ 0.20
0.32
0.10 $ 0.07
0.18

0.49
0.75
0.67
0.97
0.32
0.10
0.06
0.04

0.29
0.58
0.44
0.87

0.07

2.18 $ 1.64
1.86 $ 1.64
0.70 $ 0.38

Summary
Total
Adj Delta %

$ 0.32 3.O1o/o

$ 0.49 3.29o/o

$ 0.78 3.80%
$ 1.34 4.22o/o

$ 0.36 3.80%
$ 0.60 3.59%
$ 1.11 3.93%
$ 1.84 4.53o/o

$ 0.52 3.87o/o

$ 0.32 2.38o/o

$ 0.17 3.9170

$ 0.18 2.38o/o

$ 20.50 $
$ 31.66 $
$ 28.0e $
$ 40.69 $
s 13.57 $
$ 4.38 $
s 2.50 $
$ 1.58 $

$
$
$
$

$

I 21.28
$ 33.00
$ 29.20
$ 42.53
$ 13.89
$ 4.55
$ 2.56
$ 1.62

$ 0.78
$ 1.34
$ 1.11

$ 1.84
$ 0.32
$ 0.17
$ 0.06
$ 0.04

$ 3.82
$ 3.50
$ 1.08

3.80%
4.220/o

3.93%
4.53o/o

2.38o/o

3.91o/o

2.38o/o

2.38o/o

$ 91.47 $
$ 78.13 $
$ 29.30 $

$ 95.29
$ 81.63
$ 30.38

$ 146.83
$ 129.54
$ 43.19

$ 5.81

$ 5.41
$ 1.56

4.17o/o

4.48o/o

3.67o/o

$
$
$

$ 180.80 $
$ 153.12 $
$ 53.63 $

$ 3.28
$ 3.28
$ 0.76

$ 7.58
$ 6.92
$ 2.03

4.12o/o

4.360/
3.74o/o

4.190/o

4.52o/o

3.79o/o

41.02 $
24.13 $
41,63 $

3.36
2.95
0.99

$ 2.46
$ 2.46
$ 0.57

4.30
3.64
1.28

$1
$1
$

$
$
$

88.38
60.04
55.66

$ 238.40 $
$ 208.89 $
fi 72.25 $

5.67 $ 4.91
4.97 $ 4.91
1.72 $ 1.13

$ 248.99
$ 218.78
$ 7s.10

$ 10.59
$ 9.89
$ 2.85

$ 319.18 $
$ 287.07 $
$ e5.28 $

7.60
6.83
2.27

$ 6.55
$ 6.55
$ 1.51

333.33
300.46

99.06

4,440/o

4.73o/o

3.95o/o

4.430/o

4.660/o

3.97o/o

$ 14.15
$ 13.38
$ 3.78



6 cubic yard box
One pickup per week

Each additional dump per week
Special or Additional pickup each

I cubic yard box
One pickup per week

Each additional dump per week
Special or Additional pickup each

Temoorary Commercial Container Service
1 yard temporary service

Delivery
Rent per day
Each pickup

1.5 yard temporary service
Ðelivery

Rent
Each pickup

2 yard temporary service
Delivery

Rent
Each pickup

3 yard temporary service
Delivery

Rent
Each pickup

4 yard temporary seruice
Delivery

Rent
Each pickup

6 yard temporary service
Delivery

Rent
Each pickup

8 yard temporary service
Delivery

Rent
Each pickup

Access Fee Weekly (Monthly Charge)
Access Fee EOW (Monthly Charge)

Access Fee 2x Weekly (Monthly Charge)
Lock Fee (each)

Cable Fee (each)
Return Trips, Containers

Addtl Yard (1 to 4 cubic Yards)
Additional Yard > 4 Yards

Item lV.
Permanpnt Drop Box

10/20 cubic yard drop box
First haul each month

Each additional haul

$ 468.79 $ 11.16 $ 9.83
$ 425.02 $ 10.12 $ 9.83
g 124.67 I 2.e7 I 2.27

$ 625.05 $ 14.88 $ 13.10
$ 566.70 $ 13.49 $ 13.10
$ 166.22 $ 3.96 $ 3.02

$ 0.47
$ 0.01
$ 0.56 $ 0.38

0.47
0.01
0.73 $ 0.57

$ 489.77
$ 444.97
$ 129.90

$ 20.99
$ 19.94
$ 5.24

$ 653.03
$ 593.29
$ 173.20

$ 27.13
$ 1.91

$ 173.20

$ 8.68
$ 4.35
$ 17.37
$ 5.01

$ 10.02
s 27.37
$ 24.26
$ 17.59

$ 229.17
$ 145.81

$ 27.98
$ 26.59
$ 6.98

4.48o/o

4.690/o

4.20o/o

4.48o/o

4.690/o

4.20o/o

$
$
$

$ 19.59 $
$ 0.56 $
$ 30.77 $

0.20
0.10
0.40
o.'t2
0.23
0.64
0.93

$
$
$

$
$
$
$
$
$
$
$

$
$
$

$
$
$
$
$
$
$
$

s 23.56 $
$ 1.05 $
$ 95.27 $

0.56
0.02
1.72 $ 1.13

0.56
0.02
2.27 $ 1.51

$ 20.06
$ 0.57
$ 24.37

$ 0.47
$ 0.01

$ 0.94

$ 20.06
$ 0.57
$ 32.07

$ 20.06
$ 0.57g 40.44

g 24.12
$ 1.07
$ 99.05

fi 27.13
$ 1.63
$ 129.90

$ 0.47
$ 0.01

$ 1.68

2.38o/o

2.380/o

4.33o/o

2.38o/o

2.38o/o

3.95o/o

2.38o/o

2.38o/o

3.97o/o

$ 0.63
$ o.o4
$ 5.24

2.38o/o

2.38o/o

4.20%

0.63
0.04
6.98

2.38o/o

2.38o/o

4.200

2.38o/o

2.38o/o

2.38o/o

2.38o/o

2.38o/o

2.38o/o

4.00o/o

4.630/o

$ 5.33 2.38o/o

$ 3.39 2.38o/o

r9.59
0.56

$ 0.47
$ 0.01

$ 1.30

2.38o/o

2.38o/o

3.99%

2.38o/o

2.38o/o

4.22o/ø

23.43

$ 19,59 $ 0.47
$ 0.56 $ 0.01
$ 38.76 $ 0.92 $ 0.76

$ 23.56 $
$ 0.89 $g 72.26 $

I 24.12
$ 0.91

$ 75.11

$ 0.56
$ 0.02
$ 2.85

$ 0.s6
$ 0.02
$ 3.78

$
$
$

$ 223.84 $
$ 142.42 $

$ 0.63
$ 0.04
$ 2.97 g 2.27

$ 0.63
$ 0.04
$ 3.96 $ 3.02

$ 0.20
$ 0.10
$ 0.40
$ 0.12
$ 0.23
$ 0.ô4
$ 0.56
$ 0.40

$ 0.38
$ 0.38

5.33
3.39

26.50
1.59

124.67

26.50
1.86

166.22

8.48
4.24

16.97
4.90
9.79

26.74
23.33
16.82 0,78



30 cubic yard drop box
First haul each month

Each additional haul

40 cubic yard drop box
First haul each month

Each additional haul

Temporarv Ðrop Box
10/20 cubic yard drop box

Delivery
Rent per day
Each pickup

30 cubic yard drop box
Delivery

Rent per day
Each pickup

40 cubic yard drop box
Delivery

Rent per day
Each pickup

Customer owned comoactor
20 cubic yard compactor drop box

Each scheduled pickup

30 cubic yard compactor drop box
Each scheduled pickup

40 cubic yard compactor drop box
Each scheduled pickup

Drop box lids per month
Disposal rate per ton

ITEi'IV.
Miscelleneous

Small Appliances, Furniture, etc
Large Appliances, Refrigerators, Freezers
Special haul rate packer-load & travel time

$ 2s6.40 $
$ 158.71 $

$ 281.18 $
$ 181.50 $

6.10
3.78

g 262.51
$ 162.48

$ 287.87
$ 18s.82

$ 144.71

$ 5.28
$ 149.16

6.39

$ 144.71

$ 7.22
$ 204.72

$ 27.72
$ 61.00
$ 53.47

2.38o/o

2.38o/o

2.38o/o

2.38o/o

$ 6.10
$ 3.78

6.69
4.32

$ 6.69
$ 4.32

$ 141.34 $
$ 5.16 $
$ 145.69 $

$ 3.36
$ 0.12
$ 3.47

3.36
0.12
3.47

$ 3.36
$ 0.15
$ 4.01

2.38o/o

2.38Vo
2.38o/o

2.38o/o

2.38o/o

2.38o/o

$ 141.34 $
$ 6.24 $
$ 168.48 $

3.36
0.15
4.O1

$

$
$

144.

72.491

$
$
$

$ 3.36
$ 0.17
$ 4.76

8 207.57 $ 4.94

$ 218.41 $ 5.20

$ 245.55 $ 5.84

$ 13.03 $
$ 96.73 $

0.31
4.27

g 212.51 $ 4.94 2.38Y0

$ 223.61 $ 5.20 2.380/0

$ 251.40 $ 5.84 2.38o/o

.u

.05
1

7
14 $ 3.36

$ 0.17
$ 4.76

$ 0.ô4
$ 0.02
$ 1.24

2.38o/o

2.?84/ø

2.38o/ø

2.38o/o

4.41o/o

2.38o/o

O.O4o/o

2.38o/o

1S9.96

$ 13.34
$ 101.00

$ 0.31
$ 4.27

I27.07
$ 60.98
I 52.22

$ 0.64
$ 0.02
$ 1.24
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STAFF REPORT 

 

To: Mayor Schiller 

From: Todd Baun, Director of Public Works 

Date: October 20, 2017 

Re: BPA Outage 

 

 
Recently BPA has completed diagnostic testing of the 115/69kV transformer in Elma 

Substation which feeds the City of McCleary.  During this testing, the power factor tests 

on all six transformer bushings came in more than 2 times their nameplate value which is 

the threshold which warrants replacement.  Continued operation with all six bushings 

above this threshold poses a significant risk for equipment failure which could cause 

collateral damage, jeopardize safety, and result in a long unplanned outage. 

 

BPA, the City of McCleary, and Grays Harbor PUD have jointly come up with a plan to 

replace the failing bushings.  Bonneville is planning to have a mobile transformer on site 

at Elma Substation by October 23rd.  An 8 hour power outage to the City of McCleary 

has been scheduled from 11:00pm on October 27 to 7:00am on October 28. During this 

outage BPA will disconnect the existing transformer and jumper the mobile spare 

transformer in place to feed the City of McCleary.  BPA will then be able to replace the 

failing bushings.  The mobile spare transformer will need to remain in service until 

sometime in the Spring of 2018 when temperatures are warmer lessening the impact to 

the City of McCleary.  Sometime in the Spring of 2018 another 8 hour outage will be 

necessary to put the normal transformer with new bushings back in to service.  

 

 

 

 

Tab E 
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STAFF REPORT 

 

To: Mayor Schiller 

From: Todd Baun, Director of Public Works 

Date: October 20, 2017 

Re: TIB Small City Federal March Program Application 

 

 

The Transportation Improvement Board (TIB) has a program that gives small cities 

matching funds for federally funded projects.  Our 3rd Street Improvement Phase 1 design 

project is a federally funded project and requires the City to have match.  I would like to 

apply with the TIB for the matching funds on our project.  If we receive the funding 

through the TIB, we can then use our match as a contingency fund for this project or use 

it wherever needed.   

 

  

Action Requested:   
 

Please consider authorizing the Mayor to execute sign the application for the TIB Small 

City Federal Match Program.    

Tab F 
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SOCIAL MEDIA USE BY PUBLIC AGENCIES  
– SOME TIPS AND CONSIDERATIONS 

 
March 2017 

 

 

AGENCY SOCIAL MEDIA 
 

1. Educate Your Agency BEFORE Your Agency Launches Social Media 
a. Review articles about social media uses by government agencies  - the Municipal 

Research and Services Center has several; see Association of Washington Cities 
guidelines 

b. Review State Archives guidance on retention requirements for social media postings  
c. Review samples policies (several available on MRSC website) 
d. Review other pertinent materials; possible legal issues (see below) 

 
2. Be Clear About Your Agency’s Business Purpose for Using Social Media 

a. Why are you using it? 
b. Which social media options achieve that purpose?  (And what are their terms of service?  

Is your agency authorized to agree to them?) 
 

3. Consider Legal Issues:  Decide How Social Media Records Will Be Retained and Produced 
a. Retention:  RCW 40.14 
b. Production:  RCW 42.56 (Public Records Act); Discovery/Subpoenas 

 
4. Consider Additional Legal Issues:  The Open Public Meetings Act; Lobbying/Campaign 

Restrictions; Public Records Act Requests; Open Forums; Ethical/Risk Management Issues; 
Others 

a. OPMA Issues –RCW 42.30:  Quorum participating on social media site 
b. Lobbying & Campaign Restrictions Issues – RCW 42.17A: No grassroots lobbying by 

public agencies; no campaigning with public resources 
c. PRA Issues – 42.56:  Will your agency accept PRA requests via social media?   
d. Legal Notices:  Will your agency accept legal notices (service of process, request for 

rulemaking, etc.) via social media? 
e. Public Forum Issues:  Has your agency defined the rules of public engagement?  If public 

comments are permitted, what type of open forum has your agency created? Who will 
monitor/review comments, and how often? What if defamatory comments are posted, 
or sexual content, etc.? 

f. Ethical/Risk Management Issues:  Possible issues if employees/officials post 
inappropriate content, confidential information (health care information, privileged 
information, etc.), non-agency related information, or other information. 

g. Section 508 of Federal Rehabilitation Act (electronic information is to be available to 
persons with disabilities). 

h. Other possible issues, depending upon agency, content of postings by agency or public, 
etc. 

i. Changes in Laws:  Is your agency keeping up on changes in laws? 
 
 
 
 



 
 

5. Make Sure Your Agency Has the Resources to Support the Social Media Option(s) Selected 
a. IT support 
b. Communications team support 
c. Legal support 
d. Human resources staff support 
e. PRA/records officers support 

 
6. Adopt & Monitor Clear Policies 

a. Governing account management, approval procedures for posting and images and 
content posted, frequency of posting, accessibility, retention, production, commenting 
rules, monitoring and responding to comments, acceptable use, security, audit, etc. 

b. Educate staff and officials about the policies; consequences of violating policies 
c. Review policies and procedures regularly.  Social media is a fast-moving technology; is 

your agency keeping up on the changes?  Does your policy need to change due to 
changes in social media, laws, or for other reasons? 

 
 
 

OFFICIALS’/EMPLOYEES’ INDIVIDUAL SOCIAL MEDIA SITES  
 

1. Use of Officials’ and Employees’ Own Social Media Sites for Agency Business (Sites Created by 
the Individual, not Established by the Agency Through Official Channels) – Some 
Considerations   

a. Are agency officials or employees using their own social media sites for official agency 
business?    

b. If so, why?   
i. Is it required by the job duties, directed by the employer/agency, or in 

furtherance of the employer/agency’s interests? 
ii. If it is necessary to post/receive the information, why is that information not 

being disseminated through official agency channels (the agency’s website or 
social media site)? 

c. If so, is that use of the individual social media site consistent with the agency’s policy? 
d. If so, has that practice been reviewed by the agency’s legal counsel, risk management 

staff, records staff, etc.? 
e. If so, have the officials and employees been informed of the public records, meetings 

and other potential legal issues?   
f. If so, what procedures does the agency have to address those issues, such as to retain 

and produce public records from that site?   
g. If so, have the officials and employees made a clear distinction between that social 

media site and their campaign site, and their personal information site? 
h. If so, are there any other issues or procedures the agency needs to consider, given the 

site’s use and the agency’s business? 













Social Media Policy 

Purpose: The goal of the City’s social media channels is to serve as an online information source focused on city issues, 
projects, news and events, and is not intended as a public forum. The social media sites are administered by the City of 
Sequim, but the content on the sites is not entirely controlled by the City. The City does not endorse any link or 
advertisements on its social media sites placed by the site owners or their vendors or partners. The City reserves the right 
to remove any content from its social media sites at any time. 

Comment Policy: All comments posted to the City's social media page will be monitored. The City reserves the right to 
remove inappropriate comments including those that: contain obscene language, or sexual content; threaten or defame any 
person or organization; violate the legal ownership interest of another party; support or oppose political candidates or 
causes; promotes illegal activity; promote commercial services or products, or are not related to the particular topic.” 

The City of Sequim reserves the right to restrict or remove any content that is deemed to be in violation of its Social Media 
Policy or any applicable law.  

Policy Purpose - This Social Media Policy (“Policy”) establishes guidelines for the establishment and use by the City of 
Sequim (“City”) of social media sites as a means of conveying information to members of the public. 

The intended purpose of City social media sites is to disseminate information from the City about the City’s mission, 
meetings, activities, and current issues, to members of the public. 

The City has an overriding interest and expectation in protecting the information posted on its social media sites and the 
content that is attributed to the City and its officials. 

Definitions - "Social media sites” means content created by individuals, using accessible, expandable, and upgradable 
publishing technologies, through and on the internet. Examples of social media include, but are not limited to, Facebook, 
Twitter, Blogs, RSS, YouTube, LinkedIn, Delicious, Pinterest, and Flicker. 

“City social media sites” means social media sites which the City establishes and maintains, and over which it has control 
over all postings , except for advertisements or hyperlinks by the social media site’s owners, vendors, or partners. City social 
media sites shall supplement, and not replace, the City’s required notices and standard methods of communication.  

“Posts” or “a posting” means information, articles, pictures, videos or any other form of communication posted on a City 
social media site. 

General Policy -  

3.1. The City’s official website at www.sequimwa.gov (or any domain owned by the City) will remain the City’s primary 
means of internet communication. 

3.2. The establishment of City social media sites requires approval by the City Manager or designee. Upon approval, City 
social media sites shall bear the name and/or official logo of the City. 

3.3. All content on City social media sites shall be reviewed, approved, and administered by the City’s Communications and 
Marketing Director or designee. 

3.4. City social media sites shall clearly state that such sites are maintained by the City and that the sites comply with the 
City’s Social Media Policy. 

http://www.sequimwa.gov/


3.5. City social media sites shall link back to the City’s official website for forms, documents, online services and other 
information necessary to conduct business with the City. 

3.6. The City’s Communications & Marketing Director shall monitor content on City social media sites to ensure adherence to 
both the City’s Social Media Policy and the interest and goals of the City. 

3.7. The City shall use social media sites as consistently as possible and in conjunction with other established City 
communication tools. 

3.8. City social media sites shall be managed consistent with the Open Public Meetings Act. Members of the City Council and 
City Commissions and of other governing bodies shall not, except in open public meetings respond to any published 
postings, or use the site or any form of electronic communication to respond to, blog or engage in serial meetings, or 
otherwise discuss, deliberate, or express opinions on any issue within the subject matter jurisdiction of the body.  

3.9. The City reserves the right to terminate any City social media site at any time without notice.  

3.10. City social media sites shall comply with usage rules and regulations required by the site provider, including privacy 
policies. 

3.11. The City’s Social Media Policy shall be displayed to users or made available by hyperlink. 

3.12. All City social media sites shall adhere to applicable federal, state and local laws, regulations and policies. 

3.13. City social media sites are subject to the Washington Public Records Act. Any content maintained on a City social 
media site that is related to City business, including a list of subscribers, posted communication, and communication 
submitted for posting, may be considered a public record and subject to public disclosure.  

3.14. Employees representing the City on City social media sites shall conduct themselves at all times as a professional 
representative of the City and in accordance with all City policies. 

3.15. All City social media sites shall utilize authorized City contact information for account set-up, monitoring and access. 
The use of personal email accounts or phone numbers by any City employee is not allowed for the purpose of setting-up, 
monitoring, or accessing a City social media site.  
 
3.16. City social media sites may contain content, including but not limited to, advertisements or hyperlinks over which the 
City has no control. The City does not endorse any such hyperlink or advertisement placed on City social media sites by the 
social media site’s owners, vendors, or partners.  

3.17. The City reserves the right to change, modify, or amend all or part of this policy at any time. 

Content Guidelines 

4.1. The content of City social media sites shall only pertain to City-sponsored or City-endorsed programs, services, and 
events. Content includes, but is not limited to, information, photographs, videos, and hyperlinks. 

4.2. The City shall have full permission or rights to any content posted by the City, including photographs and videos. 

4.3. Postings shall be made during normal business hours. After-hours or weekend postings shall only be made with 
approval of the City Communications and Marketing Director. 



4.4. Any employee authorized to post items on any of the City’s social media sites shall review, be familiar with, and comply 
with the social media site’s use policies and terms and conditions.  

4.5. Any employee authorized to post items on any of the City’s social media sites shall not express his or her own personal 
views or concerns through such postings. Instead, postings on any of the City’s social media sites by an authorized City 
employee shall only reflect the views of the City. 
 
4.6. Postings must contain information that is freely available to the public and not be confidential as defined by any City 
policy or state or federal law; 

4.7. Postings may NOT contain any personal information, except for the names of employees whose job duties include being 
available for contact by the public; 

4.8. Postings to City social media sites shall NOT contain any of the following: 

4.8.1. Comments that are not topically related to the particular posting being commented upon; 

4.8.2. Comments in support of, or opposition to, political campaigns, candidates or ballot measures; 

4.8.3. Profane language or content; 

4.8.4. Content that promotes, fosters, or perpetuates discrimination on the basis of race, creed, color, age, religion, gender, 
marital status, or status with regard to public assistance, national origin, physical or mental disability or sexual orientation, 
as well as any other category protected by federal, state, or local laws; 

4.8.5. Sexual content or links to sexual content; 

4.8.6. Solicitations of commerce which are not authorized by the City of Sequim; 

4.8.7. Conduct or encouragement of illegal activity; 

4.8.8. Information that may tend to compromise the safety or security of the public or public systems; or 

4.8.9. Content that violates a legal ownership interest of any other party. 

4.8.10 Personal attacks. 

4.9. These guidelines shall be displayed to users or made available by hyperlink on all City social media sites. Any content 
removed based on these guidelines must be retained for a limited time, including available time, date and identity of the 
poster. 

4.10. The City reserves the right to implement or remove any functionality of its social media site, when deemed 
appropriate by the Communications and Marketing Director. This includes, but is not limited to, information, articles, 
pictures, videos or any other form of communication that is posted on a City social media site. 

4.11. Except as expressly provided in this Policy, accessing any social media site shall comply with all applicable City policies 
pertaining to communications and the use of the internet by employees, including e-mail content. 

4.12. All of the content on City social media sites must be provided to the City’s Communications and Marketing Director for 
review, approval and subsequent posting to the social media site. 
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STAFF REPORT 

 

To: Mayor Schiller 

From: Todd Baun, Director of Public Works 

Date: October 20, 2017 

Re: Mobile Home Placement Discussion 

 

 
Councilman Blankenship requested this subject to be on the agenda for discussion. 
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